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THE MAGAZINE IN NINETEENTH-CENTURY
HISTORICAL CULTURE(S) — BRITAIN AND GERMANY

The rise of periodical literature is a hallmark of mid-nineteenth-century
media culture. As has been shown before, the period’s revolution on the
print market was the result of advanced technologies coupled with in-
creased literacy throughout the population. Since around 1850, the number
of newspapers and magazines increased continually, and magazines soon
came to serve all major and many minor societal interests, groups and in-
stitutions — from parties to confessions, and from landmark reforms to such
special concerns as temperance or spiritualism. Britain was in the van of
this development, with a proliferation and diversification of publications at
first unmatched by countries on the Continent.’ However, with a slight
delay, the output in Germany was also significant as the number of German
mass-market periodicals grew continually and reached a high point in the
years between 1850 and 1880 (cf. Stéber 2005: 266-269).

1 Cf. Altick’s pioneering study (1998 [1957]) and later ones such as Vann/VanArsdel
]
(19%4). '






























































































