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The rise of periodical literature is a hallmark of mid-nineteenth-century
media culture. As has been shown before, the period’s revolution on the
print market was the result of advanced technologies coupled with in-
creased literacy throughout the population. Since around 1850, the number
of newspapers and magazines increased continually, and magazines soon
came to serve all major and many minor societal interests, groups and in-
stitutions — from parties to confessions, and from landmark reforms to such
special concerns as temperance or spiritualism. Britain was in the van of
this development, with a proliferation and diversification of publications at
first unmatched by countries on the Continent.’ However, with a slight
delay, the output in Germany was also significant as the number of German
mass-market periodicals grew continually and reached a high point in the
years between 1850 and 1880 (cf. Stéber 2005: 266-269).

1 Cf. Altick’s pioneering study (1998 [1957]) and later ones such as Vann/VanArsdel
]
(19%4). '
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I; is unsurprising that the booming magazine market converged with an-
other hallmark of nineteenth-century culture: its unprecedented, widespread
interest in history and the orientation it could provide for societies chal-
lenged by accelerated industrialisation and urbanisation, revolutions in
transport and communication, or the advance of secularisation.”? While
other factors of nineteenth-century historical culture(s) have already been
looked into, the presentation of history in magazines for a general audience
is still widely unconsidered.” Such magazines had a strong interest in
present-day topics because they were of immediate concern for the intended
readerships and were an incentive for subscribers and buyers. But they also
regularly included articles with historical content and were thus an im-
portant means for creating and disseminating knowledge and opinions
about the past. Furthermore, they observed and advertised other facets of
historical culture: Even popular magazines reviewed (popular) history
books and biographies, directed their readers to exhibitions, panoramic
shows and lectures about past worlds, pointed out historical sights in cities,
the country and abroad, and depicted for their readers the opening of monu-
ments and historical festivals. Magazines are thus a rich source for the
study of nineteenth-century historical consciousness, and they suggest
themselves as objects for a comparison of national historical cultures.’

2 Cf. such influential studies as Bann (1984), Mitchell (2000) and Melman (2006).
Billie Melman defines (English) historical culture as »the productions of seg-
ments of the past, or rather pasts, the multiplicity of their representations, and
the myriad ways in which the English — as individuals and in groups — looked at
this past (sometimes in the most literal sense of >looking<) and made use of it, or
did not, both in a social and material world and in their imaginary« (Melman
2006: 4).

3 The research group from which this book developed has therefore embarked on
a study of history in German and British family magazines. The respective pro-
jects are conducted by the authors of the present contribution as well as Nina
Reusch and Doris Lechner, whom we would like to thank for their support and
helpful comments. Thanks are also due to Christiane Hadamitzky for assem-
bling material from the British periodicals.

4 For a discussion of comparative approaches to history cf., among others, Haupt/
Kocka (1996) and Kaelble/Schriewer (2003). The development of history as an
academic discipline has been discussed in national comparison by Conrad
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Rewarding as they may potentially be for this purpose, however, their com-
parison also raises a number of practical and conceptual problems.

It is the aim of this contribution to sketch some of the opportunities and
difficulties which a comparative look at magazines from different national
contexts and cultures entails. An initial and substantial problem is caused
by the enormous diversity of publications even within a single context and
especially between nations. In both Britain and Germany magazines were
published by institutions and editors with different ideological outlooks and
interests, who tailored their publications to the needs and interests of vari-
ous sectors of their countries’ readerships, that is, people of different gen-
ders, age groups, classes, regional and religious backgrounds and, again,
ideological sympathies. Not only was there an overwhelming proliferation
of magazines, but each publication had its specific agenda. One also has to
consider that the British and German print markets were embedded in
different national historical cultures with specific traditions and lines of de-
velopment. This diversity, between nations and also within nations, is an
asset for the study of historical cultures in so far as it indicates precisely
how multi-faceted such cultures were and still are. But it also makes it prac-
tically impossible to study the relationship between magazines and history
even for a single national culture. The only feasible approach to this ques-
tion seems to be through case studies — also where a comparison across na-
tional cultures is attempted.

Our exploratory discussion therefore studies two such cases in compari-
son: a German magazine, Die Gartenlaube (1853-1944), and the British
Household Words (1850-59), which was continued in All the Year Round.’
Both English magazines were edited by Charles Dickens, the latter until
Dickens’s death in 1870.° Our examination will refer to the years from

(2002); there are also comparative investigations of certain aspects of commem-
orative culture, such as monuments (cf. Tacke 1995). Studies with a compara-
tive approach to popular history are scarce to date, but cf. Berger/Lorenz/Mel-
man (2012).

5 We have conducted preliminary explorations of these magazines elsewhere (cf.
Paletschek 2011, which also includes comments on issues of the Gartenlaube

 after 1870, and Korte 2012).
v6 It was continued by Dickens’s son and others, but the most notable years of the

magazine were those of Dickens’s editorship.
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1853 tp 1870, during which the appearance of the Gartenlaube and House-
hold Words/All the Year Round overlapped. The magazines in question
were among the most popular reading matter of their day. They were ad-
dressed at a family audience, and regularly featured pieces with a historical
focus.” For the purpose of our discussion we count as >historical only fac-
tual pieces (of at least a page length) dealing centrally with periods, events
and historical characters of the past, from classical antiquity8 onwards.
There is a floating gap between what is called contemporary history and the
present, and it is impossible to draw a sharp borderline. We therefore de-
cided to adopt the judgement of the magazines’ contemporary readers and
counted what they labelled as >historical< in the near past, or what they
commemorated as »history< on the return of anniversaries — even where the
respective events had only happened five years previously. Our criteria ex-
clude historically themed fiction® and poetry,'® as well as the great number

7 Depending on what pieces are counted as related to >history<, the percentage for
the three magazines considered here ranges between roughly 10 and 20 per cent
per issue.

8 We do not consider articles concerned with archaeology and prehistory, which
also, of course, shaped contemporary readers’ images of the past. They feature
regularly in the two English magazines, since Britain was a culture in which
amateur archaeology (or antiquarianism) and fossil-hunting were popular pur-
suits and in which the results of professional archaeology (at home, in Egypt and
Mesopotamia) as well as scholarly discussions about the age of the world and
issues of human evolution were widely disseminated. Household Words, for in- '
stance, included an article on »Old Bones« (24 September 1853), and All the
Year Round featured articles such as »England, Long and Long Ago« (7 April
1860), »Opening a Barrow« (21 July 1860), »How Old Are We?« (7 March
1863), »Latest News from the Dead« (11 July 1863, on ancient buried cities)
and »Before the Deluge« (13 January 1866). In the Gartenlaube, by contrast, ar-
chaeology and prehistory play no role during the 1850s and 60s; it appears that
the topic was only taken up with Heinrich Schliemann’s great excavations since
1870. On the reception of Schliemann in the German press also cf. Samida
(2009).

O All the Year Round serialised Dickens’s A Tale of Two Cities, a novel set in
London and Paris during the time of the French Revolution. The Gartenlaube
featured many historical -novellas, such as »Leyer und Schwert: Historische



MAGAZINES AND HISTORICAL CULTURES IN BRITAIN AND GERMANY | 77

of factual articles,that refer to history in passing but which also, of course,
react and contribute to the period’s historical consciousness.'’ In the pages
to come, we will first proﬁle the respective magazines’ take on history, and
then attempt to draw some preliminary conclusions as to the possibility of
comparing them.

DIE GARTENLAUBE

Founded in 1853 by the former 1848 revolutionary Ernst Keil in Leipzig,
the Gartenlaube was both the most successful and most popular German
family magazine in the second half of the nineteenth century. It has been
identified as the first periodical mass publication in Germany (cf. Belgum
1998: 187). As one of its outstanding hallmarks, the weekly featured nu-
merous elaborate illustrations. Based on a liberal political programme and
endowed with the impetus of enlightened ideas and education, the maga-
zine strove for the implementation of the nation state and the individual’s
civil rights. The Gartenlaube popularised the German nation and thus con-
tributed to the so-called innere Nationsbildung (internal nation-building) as
well as to the emergence of a nation-based communicative space (cf. Koch
2003; Zaumseil 2007). Its primary goal was »to entertain and to teach in an
entertaining way«, and this included the realm of history. The address to .
readers (»An unsere Freunde und Leser«) in the Gartenlaube’s first issue in
1853 promised that, »through genuine, well-written narratives, we want to
introduce you to the history of the human heart and of peoples, to the strug-

Novelle« (Lyre and Sword: Historical Novella) by Max Ring (1858) and »Die
: Loéke der Charlotte Corday« (The Lock of Charlotte Corday, 1865).

10 On poetry as a medium of popular history also cf. Stefanie Lethbridge’s
contribution to this book.

11 Travelogues and travel guides, for instance, often include a significant amount
of information on the history of the countries or places they depict. A good ex-
ainple is All the Year Round’s series »As the Crow Flies« (beginning in the issue
of 12 December 1868), whose >flight« across England mentions many h'istorical

sites and monuments.

















































































